








because, according to Ray Dan-
niels, their record company re-
fused to pay the full cost.

“We are not excessive,” insists
Neil Peart. “If something has our
name on it, we try to make it as
good as we can. We always think of
the ideal Rush fan. When I'm writ-
ing lyrics or when I'm playing on-
stage, this ideal fan is watching
every move I make to see if I make
a mistake or if something is not as
good as it should be. You just can’t
escape that judgment.”

hind the Ottawa Civic Center,
where a sea of denim and Rush
insignias is forming almost three
- hours before the doors will open,
Geddy Lee tries to find a few kind
words for rock critics.

“You'd have to be a fool to ig-
nore constructive criticism,” he
says. “We've changed things in our
music that were pointed out to us
some years ago, things about feel
or a tendency to sometimes sound
forced. But a lot of critics believe
they are the resident experts and

A s Peart pulls his Mercedes be-

they make the decision on what’s
valid and what isn’t. I think that’s
horseshit.”

So, apparently, do the fans, who
have made Rush and fellow heavy-
metal whipping boys REO Speed-
wagon, Styx and AC/DC the
rulers of the charts. And, as Ray
Danniels points out, “when it came
to concert reviews, critics almost
always made the mistake of also
criticizing the audience. If an
eighteen-year-old reads a review
that says, ‘Rush were puke, they
were shit, they were garbage, they
have no talent’ and ends with some-
thing like, “The audiences were
foolish enough to buy it, that per-
son thinks, “Yeah? Well, fuck you.’
And that’s what’s saved us in most
cases.”

“We know were doing well
when we can sit back and say,

“That’s a good record; the audi-
ence applauds for it, they like it,”
concludes Lee as he heads for the
arena’s dressing room. “To make
records people enjoy and that we
enjoy playing—that’s our measure

of success.” W



